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PENGARUH HARGA DISKON TERHADAP NIAT BELI MELALUI STORE 
IMAGE PADA MATAHARI DEPARTMENT STORE SURABAYA 
 
Abstrak 
 
Penelitian ini menguji pengaruh harga diskon terhadap niat beli melalui 
store image pada Matahari Department Store. Tujuan dari penelitian ini adalah 1) 
mengetahui pengaruh harga diskon terhadap store image Matahari Department 
Store di Surabaya 2) mengetahui pengaruh store image terhadap niat beli konsumen  
Matahari Department Store di Surabaya, 3) mengetahui pengaruh harga diskon 
terhadap niat beli konsumen Matahari Department Store di Surabaya yang 
dimediasi oleh store image. Jenis penelitian ini adalah penelitian kausal. Metode 
pengambilan data dilakukan dengan survei secara personal terhadap responden 
yaitu dengan menyebarkan kuisioner. Populasi dan sampel dalam penelitian ini 
adalah konsumen Matahari Department Store di Surabaya dengan jumlah sampel 
200 orang, dan teknik pengambilan sampel adalah teknik purposive sampling. 
Metode yang digunakan adalah SEM. Hasil penelitian menunjukkan bahwa 1) 
terdapat pengaruh positif antara harga diskon terhadap store image, 2) terdapat 
pengaruh positif antara store image terhadap niat beli, 3) tidak ada pengaruh antara 
harga diskon terhadap niat beli yang dipengaruhi oleh store image. 
 
Kata kunci : bauran ritel, harga diskon, store image dan niat beli 
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THE EFFECT OF PRICE DISCOUNTS AND STORE IMAGE ON CONSUMER’S 
PURCHASE INTENTION IN MATAHARI DEPARTMENT STORE  
 
Abstract 
 
This study examines the effect of price discounts on store image and eventually 
consumer’s purchase intention in Matahari Department Store. The purpose of this 
study were 1) to determine the effect of a price discount on store image in Matahari 
Department Store in Surabaya 2) determine the effect of store image on consumers 
purchase intentions Matahari Department Store in Surabaya, 3) determine the 
effect of price discounts on consumers purchase intentions Matahari Department 
Store in Surabaya is mediated by store image. Type of research is causal. Method 
of data collection was done by survey respondents are personally against by 
distributing questionnaires. Population and sample in this study is that consumers 
Matahari Department Store in Surabaya with a sample of 200 people, and the 
sampling technique was purposive sampling technique. The method used is SEM. 
The results showed that 1) there is a positive effect of price discounts on store 
image, 2) there is a positive effect between store image on purchase intention, 3) 
there is no influence of the price discount on purchase intention is influenced by the 
store image. 
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